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“100 Guerrilla Marketing Weapons”
The article you’re looking for is available at Marketing.

Please join us. It’s free!

Thank you for your interest in discussing 100 Guerrilla Marketing Weapons with us. The list of “100 Guerrilla Marketing Weapons” was created by Jay Conrad Levinson, the Father of Guerrilla Marketing.

My name is Russel Ray, and I’ve been practicing Guerrilla Marketing in several industries (word processing, property renovation, computer sales, publishing, and home inspections, among them) since I first heard about Guerrilla Marketing in September 1985. At that time, I had two jobs, one with the Department of Chemistry at Texas A&M University, and a moonlighting job operating my small word-processing business dedicated to students at Texas A&M University. I wanted to quit Texas A&M and operate my word-processing business full-time, but I didn’t know the best way to get up and running quickly—until a friend introduced me to Guerrilla Marketing. In August 1987, my word processing business, “Just Your Type,” had grown so large that I quit Texas A&M (and its great health benefits, which is what had kept me there) and dedicated myself to word processing and Guerrilla Marketing.
Ever since that fateful day, I’ve been a full-time Guerrilla Marketer, spending almost as much time introducing others to Guerrilla Marketing as doing it myself. I’ve taught several courses about Guerrilla Marketing at community colleges and in continuing education settings, and I always use various Guerrilla Marketing books by Jay Conrad Levinson as my class textbooks. I should also mention that all the businesses that I developed with Guerrilla Marketing got up and running quickly, were profitable more quickly than I had planned, and ultimately led to successfully selling the companies when my interests changed.
Most of my Guerrilla Marketing teaching takes place online now, my most recent “classroom” being Marketing. Our discussion at Marketing centers around the Guerrilla Marketing series of books by Jay Conrad Levinson, the Father of Guerrilla Marketing. Please feel free to purchase his books and read them during our discussions. I look forward to having you as an active “student” in my online Marketing “class.”
Special thanks to Amy Levinson for continuing permission to use the
Guerrilla Marketing materials in our classroom setting.
Jay Conrad Levinson

The Father of Guerrilla Marketing

Author: “Guerrilla Marketing” series of books

Over 14 million sold; now in 42 languages

www.gmarketing.com
www.guerrillamarketingassociation.com
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